DIGITAL ART REQUIREMENTS

mtl magazine is published 10 times per year: January/
February, March, April, May, June, July/August, September,
October, November and December. The digital ad deadline
is the first of the month preceding publication (for example,
a digital ad is due March 1 for an ad scheduled to appear
in the April issue.)

PREFERRED ADVERTISING MATERIAL
• Digital ads must be correctly sized (see published ad
sizes).
• Send ads as a .pdf or .eps file, formatted in CMYK
process color, with embedded fonts and high resolution
300 dpi graphics.
• PhotoShop files should be layered and saved as a
.psd or .pdf. Convert fonts to outlines in Illustrator files
before saving as an .eps or .pdf file. Convert Quark and
InDesign files to .pdf format.
• We do NOT accept raw PC, Word, PowerPoint or
Publisher files.

If you are unable to save your document in the
required .pdf or .eps format, contact a local printer
who can provide file conversion services.

SENDING YOUR FILES

1. Email your ad file to us at:
leboads@mtlebanon.org, or
2. Copy files to a CD and send the disc to us. Include a
color laser ad proof at 100%. If the document cannot
be readily opened or the components of the file are
substandard (less than 300 dpi), the advertiser will be
notified of such and the file will have to be corrected and
resubmitted.
3. Please name your ad appropriately with the advertiser’s
name.
mtl magazine will not assume responsibility for fonts
that print improperly (default) when ad files are received
without your fonts embedded.
mtl magazine has only a limited MAC font database, which
makes it impossible at times to match advertisers' fonts,
especially in ads generated on a PC platform.

mtl magazine
710 Washington Road
Pittsburgh, PA 15228
412.343.3407
FAX 412.343.7841
leboads@mtlebanon.org
lebomag.com
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mtl is the official magazine of Mt. Lebanon, published by Mt. Lebanon
Municipality.
Mt. Lebanon residents have valued mtl as their main source of information about
local government and community since 1981.
mtl is delivered free 10 times a year to every household and business in Mt.
Lebanon, to professional, government and civic leaders countywide, and to
medical, real estate and professional offices in the South Hills.
Nine out of ten Mt. Lebanon residents read each issue of mtl―because it’s
informative, reliable and entertaining. And now, people from all over the country
read it online at www.lebomag.com.

READER/MARKET PROFILE
Mt. Lebanon residents are among the most affluent, besteducated residents of the Pittsburgh region. They shop for fun and
good value; they love to dine out; they travel; they enjoy cultural,
educational and sports events; they’re concerned about health
and fitness, and they plan for the future.
More than half of the Mt. Lebanon population is under the age of
45. Up to three people in each household read mtl magazine.
Nearly 9,000 of Mt. Lebanon’s approximately 14,000 households
are family households, with 74 percent of residents owning their
own homes. But many young singles and couples start out renting
here, attracted by the beautiful but affordable housing, excellent
schools and vibrant business districts. Housing prices have
steadily risen; last year the average was $229,890.

Homes range in price from $100,000 to more than $1 million.
Eighty two percent of Mt. Lebanon residents have attended
college. Nearly 30 percent have a graduate degree.
The average family income is $141,568. Seventy-nine percent
of residents work in professional, educational, healthcare,
managerial, sales or office occupations.
People who move to Mt. Lebanon like it and want to stay, as
illustrated by the home additions and improvements found on
every street. And with our new swim center, state-of-the-art high
school campus and thriving business districts, more and more
young families are looking to move here.

technical requirements
Please email your art file to leboads@mtlebanon.
org. Digital files that require additional magazine
staff time to meet specified requirements will be
billed the $25 art fee.
OUR ADVERTISING POLICY: mtl magazine
is published by and for the community of Mt.
Lebanon. The publisher reserves the right to
refuse any advertising that is inconsistent with our
mission statement or aesthetic standards.

Standard Page Size—Three Columns
Full Page Non Bleed
2/3 Page (2 columns)
1/2 Page (vertical)
1/2 Page (horizontal)
1/3 Page (1 column)
1/3 Page (horizontal)
1/6 Page (vertical)
1/6 Page (horizontal)
Business card ad
1/4 Page guide
1/6 Page guide
1/3 Page guide (horizontal)
1/3 Page guide (vertical)
1/2 Page guide (horizontal)
Bleed Specifications
Full Page Bleed
Two Page Bleed
Inserts (maximum insert page size)

Width		
7.0"
4.625"
4.625"
7.125"
2.25"
4.625"
2.25"
4.625"
3.5"
3.5"
2.25"
4.625"
2.25”
7.125"

x
x
x
x
x
x
x
x
x
x
x
x
x
x

Height
9.75"
9.75"
7.25"
4.75"
9.75"
4.75"
4.75"
2.25"
2"
4.5"
4.5"
4.5"
9.5”
4.5"

8.625"
17.25"
7.75"

x
x
x

11.125" trimmed to 8.375" x 10.875"
11.125" trimmed to 16.75" x 10.875"
10.5"

Here’s why advertisers choose mtl, the strongest brand in community magazines for over 35 years…
“By far, our advertising in mtl, Mt. Lebanon
magazine has been the
most effective tool we
have used to generate
patient interest and
community support.”
—RICHARD GOBBIE,
DMD, MDS

“Each issue is replete
with well-written,
informative stories that
affirm the magazine’s
role as the true voice of
Mt. Lebanon.”
—RICHARD M. SIEBER
Director, Public Relations
& Marketing
St. Clair Hospital

“mtl, Mt. Lebanon
magazine has brought us
new and returning
customers since 1981.”
—CHUCK SATTERFIELD
President,
Rolliers Hardware

“We often hear from
new clients that they
chose to call us because
they have seen our ad in
the magazine.”
—TOM COFFEY
Coffey Contracting Co.

Coffey Contracting Co.

“Over the many years,
mtl, Mt. Lebanon magazine has demonstrated
its long-term dedication
and commitment to our
business and other
businesses, as well as to
the residents of the
community.”
—GEORGE LEE
Sesame Inn

MTL MAGAZINE OFFERS ADVERTISERS A UNIQUE OPPORTUNITY:
n Circulation targeted to the valuable Mt. Lebanon market without the costly
spillover inherent in every other advertising vehicle.
n 100 percent saturation. mtl magazine reaches virtually every consumer and
business in Mt. Lebanon.
n Direct association with a quality publication and knowledgeable
community, which reinforces the advertiser’s image.
CONTRACT REGULATIONS: Under a single contract, advertising must be
inserted within one year of first insertion to earn frequency discount rates.
Multiple ads within a single issue count toward discounts. An advertiser who
does not complete a committed schedule will be subject to a short rate.
PUBLISHER/ADVERTISER: All advertisements are accepted and published
upon the representation that the party placing the advertisement is
authorized to submit and approve such publication. The advertiser agrees
to indemnify and save the publisher harmless from and against any loss or
expense on claims based on the content or subjects of the advertisement.

ISSUANCE, CLOSING DATES: mtl magazine is published 10 times per
year: January/February, March, April, May, June, July/August, September,
October, November and December. The magazine arrives in homes during
the first week of every month an issue is published. Closing date for
space reservations is six weeks prior to publication. Final date for receipt
of digital/ready-for-print materials is the 1st of the month preceding
publication.
AD CANCELLATIONS must be received in writing and will not be accepted
after an issue has been closed for advertising.
AD CREATION: mtl magazine will create an attractive ad for your business
or revise an existing file for a $25 fee. More than one scan, color corrections,
and photo retouching will incur additional charges.

CONSIDER THESE:
RATES: Full color ads, net rates per insertion
UNIT AD SIZE
1-2 x
3-4 x

5-9 x

10 x

$1855

$1755

$1655

$1505

2/3

1167

1115

1090

1065

1/2

1000

975

955

935

1/3

740

720

695

670

1/6

450

440

425

415

Page

Business Card

225

225

200

200

Insert

2000

1900

1800

1700

Outside Back Cover

2890

2790

2715

2615

Inside Back Cover

2315

2265

2190

2090

Inside Front Cover

2333

2283

2208

2180

Preferred position: Rates shown plus 10% when available.
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“Showcase” Advertising Guides.
Jan/Feb
Health & Fitness
March
Home & Garden
April
Home & Garden
May
All About Pets
June
Health & Fitness, Food & Dining
July/Aug
Senior Living 2017
September Fall Fix-Up
October
Financial, Food & Dining
November Holiday Shopping
December Holiday
Inserts. Advertiser is responsible for supplying preprinted 		
inserts for magazine insertion and mailing.
Contact us for specific insert quantity needed and deadline 		
date.
Insert sheet (up to 7.75" x 10.5") rates:
1x, $2000 3x, $1900 5x, $1800 10x, $1700
Call for specific pricing if your insert size varies.
Classifieds...Available in mtl magazine’s Classified section,
$2.50 per word, 15 word minimum.

